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Note: No additional answer sheets will be provided.

Part – A (Objective Type)

Max. Marks: 10

Answer all the QUESTIONS
Explain/Define:

1. 
Retail format 

2. 
Purchase policy

3.
Assortment planning

4. 
Stock balance

5.  
Promotional budget

6. 
Price adjustment

7. 
Store operation

8. 
Market area

9. 
Service recovery

10. Retail strategy

Part – B (Subjective Type)

Max. Marks: 50

Answer any Five. All questions carry equal marks.
1. a)
Explain the growth strategies of Retailing.
b)
What are the factors to be considered for retail planning?
2. What are the various strategies in retailing for targeting a chosen market? Explain with examples

3. What are the strategies to be adopted in store design and layout?

4. a)
Explain the different retail pricing strategies.
b)
How do you implement an advertising plan?
5. a)
Explain the different sources of merchandize.
b)  
Explain the category management in merchandize.
6. a)
Explain the different location and retail strategies.
b)
Explain the factors affecting the attractiveness of a site.
7. a)
Discuss the impact of technology in retailing.
b)
Discuss the retailing opportunities in India.
-- 00 -- 00 –
A12











PAGE  
Page 1 of 1

